
Dairy farmers’ commitment highlighted in new campaign
On April 29, a Steven & Chris 

lifestyle segment featured a visit to 
the Loewith & Sons dairy farm in 
Ontario to learn about dairy farming. 
This episode called “Our dairy farm 
visit” was the result of a partnership 
agreement with CBC. Visit www.cbc.
ca/stevenandchris to see it.

This partnership was concluded 
in the context of the new national 
campaign. The campaign features 
real Canadian dairy farmers and their 
lifelong commitment to producing 
high-quality milk. You can see these 
farmers and their testimonials (www.
canadianmilk.ca).

The multi-pronged campaign 
aims to make consumers feel good 
about choosing Canadian dairy 
products by reminding them that 
farmers are working hard, every day, 
to offer high-quality milk.

The campaign is possible 
because of the verifiable data that is 
the result of regulations, tests and 
validations on farms. In other words, 
Dairy Farmers of Canada is starting 
to build on the strength of having 
more than 85 percent of dairy farms 
in Canada already validated on the 
Canadian Quality Milk program and 

all farms complying with strict quality 
regulations.

Over the last few months, we 
have heard a number of questions 
from dairy farmers about proAction, 
including: How will you promote 
the work farmers do to comply with 
proAction? What does proAction 
mean anyway? And what does the 
food industry think about it?

Great questions! Here are some of 
the initial responses.

• We believe trust will be earned by 
demonstration of sustainability and 
support the industry’s sales ... Over 
the years, as farmers are certified, 
our marketing campaigns will feature 
farmers’ dedication to quality, food 
safety, care, etc. In a world where 
misinformation is rampant, featuring 
good practices will help maintain 
and enhance the positive image of 
dairy farmers. Canadian Quality 
Milk and proAction will play a major 
role in providing credibility to dairy 
marketing campaigns because our 
assertions can be verified and proven 
to be true.

• Farmers are among the most 

trusted professionals in Canada, 
along with doctors and nurses. 
The proAction Initiative will 
strengthen dairy farmers’ already 
solid reputation with customers. 
The step of independent verification 
will provide proof that farmers are 
producing Canadian milk responsibly, 
according to Canadian expectations 
for sustainability and quality.

• The name of the proAction 
Initiative comes from wanting to 

be proactive in telling farmers’ 
commitment to high standards, that 
farmers are in favour of values shared 
by Canadian consumers (pro-care, 
pro-environment, etc.) and showing 
what it means to be a professional 
dairy farmer.

• Finally, engaging our partners in 
the food value chain in our marketing 
activities also makes good sense and 
shows the value for them of farmers’ 
commitment to quality.  PD

Dairy producer Ben Loewith (centre) took Chris Hyndman and
Steven Sabados on their first dairy farm tour for the popular talk show
Steven & Chris.  Photo courtesy of Dairy Farmers of Canada.

policy

WATCH
Run for farmers by farmers, Dairy Farmers of Canada (DFC) is the national policy organization representing Canada’s farmers. 
DFC strives to create stable conditions for the Canadian dairy industry, today and in the future.

Engineered for professional haulers, 
Jamesway’s new MAXX-TRAC tankers 
deliver maximum performance.  

MAXX-TRAC Steering is gentle on 
 

Smooth riding even in rough 
country.  The left and right 
sides of the PARALLEL-LINK 
suspension move completely 
independently.

Smooth riding even in rough 

Tandem models 4000 4500 5000 5700 US Gal
Tridem models 5600 6200 6600 7400 US Gal
Quad models 8500 9600 10 200 US Gal

OUTPERFORMS, OUTMANEUVERS AND  
OUTSPREADS THE COMPETITION BY A MILE.

Loaded with features for professional users:
• High Output impeller with 6” or 8” discharge
• Automatic Industrial brakes
• High-speed steering
• 

By :

1-800-435-6406  -  www.prolineinc.ca

Alberta
(403) 885-2527
Box 535, Blackfalds, AB
TOM 0J0

Saskatchewan
(306) 716-3882
Box 861, Warman, SK
S0K 4S0

Go for Green  
go for optimal hoof condition

WWW.ALLABOUTHOOVES.COM

CALL: 1-800-617-8908

Gel

Liquid

Bath

New! Intra Spray Pro!New! Intra Spray Pro!

 Gel  Liquid  Bath 

  Focus on hoof health by weekly   
 spraying habits 
  Clean solution for every hoof; last   

  Constant supply and pressure of   
 Hoof Sol Liquid solution 
  Dependable system with 1 year   
 limited warranty 
  Works great with Hoof Sol Liquid;   
 sticky and high viscosity product 
 

        www.intraspraypro.com

Most Awarded

Claw Product
Most Awarded

Claw Product

Tape

  Highly effective 
Strong adhesion to the claw 

  User friendly
Aloe Vera enriched

Hoof-Sol:
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