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Leading the Way For Sustainable Dairy Farming

On March 21st, DFC welcomed the government’s announcement of close to $945,000, under the AgriMarketing Program, 
for dairy traceability and the proAction Initiative. This investment will help develop programs that confirm dairy farmers’ 
commitment to continuous improvement. 

During the announcement, which took place 
on the Wynands’ family dairy farm, DFC Vice 
President David Wiens stressed that “dairy 
farmers are already responsible food producers, 
and we want to showcase this commitment is a 
constant priority of farmers. Canadians want safe, 
nutritious food that is produced responsibly and 
farmers are investing significant sums of money 
on products and services that improve the care 
and health of animals, and ultimately improve 
the quality of food.” 

Pierre Lemieux, Parliamentary Secretary to 
the Minister of Agriculture and Agri-Food and 
local MP Gord Brown both acknowledged the 
Canadian dairy farmers’ reputation for producing 
high-quality and world-class products, while 
announcing the  “investment will help the dairy 
sector demonstrate their commitment to high 
standards in animal health and food safety, 
leading to cutting-edge national traceability and 
assurance programs.”

DFC is working with farmers on a strategic road map to show their commitment for a strong and sustainable future for 
Canadian dairy farms. The proAction Initiative will be carried out by farmers for farmers, with discussions with stakeholders 
and the food value chain. This initiative demonstrates our dairy farmers’ continued commitment to offer safe, high-quality 
Canadian milk and dairy products that are produced responsibly.

Four generations of Wynands were present at the event, along with Dairy Farmers 
of Ontario Board Member Henry Oosterhof, Gord Brown, MP for Leeds - 
Grenville,  DFC Vice President David Wiens and Pierre Lemieux, Parliamentary 
Secretary to the Minister of Agriculture and Agri-Food.

http://news.gc.ca/web/article-en.do?mthd=index&crtr.page=1&nid=827669
http://www.dairyfarmers.ca/what-we-do/programs/the-proaction-initiative-on-farm-excellence
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Trade Matters: CETA and TPP

DFC continues to closely monitor trade talks, such 
as the Trans-Pacific Partnership (TPP), and opposes 
any proposals that could negatively affect the supply 
management system, which is crucial to maintaining the 
prosperity and viability of the Canadian dairy industry. 

On October 18, 2013, the Government of Canada and 
the European Union reached an agreement-in-principle 
on a Comprehensive Economic and Trade Agreement 
(CETA). This will have concrete and serious long-term 
impacts on the Canadian dairy sector. 

DFC is committed to working with the government, the 
Dairy Processors Association of Canada and the Inter-
national Cheese Council of Canada to find constructive 
solutions to effectively mitigate the negative impact of 
the CETA deal on dairy farmers and cheese makers. 

DFC requests that the Canadian government spreads 
the increase in cheese imports over 10 years, the lon-
gest possible timeframe, to minimize the impact on our 
dairy industry. The length of this implementation pe-
riod will determine the degree of loss in market share 
and market growth. 

During the implementation period, the Canadian 
government must work with the sector to maintain 
a strong Canadian dairy and a strong consumer 
confidence in Canada’s dairy products. At the same 
time, the Canadian government has a role to play with 
the industry in investing in the domestic cheese markets 
to drive innovation and expansion over and above the 
projected market growth.

Estimated Impact of CETA on Canadian Dairy: 

• 1.6% - 2.2% of Canada’s milk production; 
• $110 M - $150 M loss in farm income; 
• 4% of the Canadian cheese market; 
• $300 million in cheese sales annually.

Putting the Canadian Dairy Industry First

1. Support DFC’s mitigation proposal regarding CETA to minimize the impact on farmers’ income 
and disruptions to the supply of the Canadian dairy marketplace. 

2. Commit to defending supply management and the three pillars in all international trade 
negotiations and forums. That means: No further increase in market access or reduction in other 
over-quota tariffs; No negative impact on farmers’ income. 

3. Ensure effective border enforcement and auditing by CBSA and CFIA that is consistent with 
government policy in support of supply management. 

4. Support dairy farmers’ led initiatives for sustainable dairy farming.

http://www.dairyfarmers.ca
http://www.dairyfarmers.ca/content/download/2104/30445/version/5/file/20140123_DFC_Handout.pdf
http://www.dairyfarmers.ca/content/download/2104/30445/version/5/file/20140123_DFC_Handout.pdf
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How Is The Price of Milk Determined in Canada?

The price of farm milk is determined by its composition (butterfat, protein and other solids) and the utilization of its 
components. There are two large categories that influence the farm price: fluid milk (drinking milk and cream) and industrial 
milk (used to make other dairy products, such as ice cream, cheese and yogurt). 

Fluid Milk

The price of fluid milk is set once a year based 
on a formula developed by the National Fluid 
Milk Price Committee, in consultation with 
provincial governments and marketing boards. 
The cost of producing milk and the Consumer 
Price Index (CPI) are taken in account. 

Dairy Products

The provincial marketing boards set or negotiate the price of milk destined for dairy products according to target prices 
from the Canadian Dairy Commission (CDC). The CDC determines these prices annually, following consultations with 
farmers, processors, consumers, retailers and restaurant operators. The CPI, the elasticity of demand for various dairy 
products and the cost of production of efficient farmers are taken into account. The CDC then sets the target prices for 
butter and skim milk powder, on which the price of other dairy components depends. 

Canadian dairy farmers receive no direct subsidies from governments. 

The price they get from the market through this price setting mechanism 
reflects the cost of producing milk in Canada, excluding quota cost. 

Supply management does not determine the retail price of milk or 
dairy products; retailers do, based on their reading of the marketplace.

Milk is nutritious and a good value in stores
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Per 250 ml portion Nielsen 2011 data

http://www.dairyfarmers.ca
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For information: 
Avaleigh Schouten

Government Relations Coordinator
Government Relations and Strategic Communications

avaleigh.schouten@dfc-plc.ca                                                                                                                                        

Émilie Jadot
Communications Coordinator

Government Relations and Strategic Communications
emilie.jadot@dfc-plc.ca

Dairy Farmers of Canada
21 Florence

Ottawa (Ontario)  K2P 0W6 
Tel.: (613) 236-9997
Twitter: @dfc_plc

Real Life Stories Behind 
100% Canadian Milk

Canadian dairy farmers dedicate their lives to 
producing milk of the highest quality. 

From providing the very best care for their 
animals to proactively developing an on-farm 
food safety program, their goal is to provide 
consumers with safe and pure milk. So every 
time Canadians buy a dairy product bearing 
the 100% Canadian Milk symbol, they know it 
was made using milk of the highest quality. 

This year, we encourage Canadians 
to watch the real life stories behind 

100% Canadian milk.

Look For the Symbol

The 100% Canadian Milk symbol is a seal of origin that guarantees the dairy products 
Canadians are buying are made from 100% Canadian cow’s milk. 

http://www.dairyfarmers.ca
mailto:avaleigh.schouten%40dfc-plc.ca?subject=
mailto:emilie.jadot%40dfc-plc.ca?subject=
http://www.dairygoodness.ca/100-percent-canadian-milk/canadian-milk?utm_source=off&utm_medium=van&utm_campaign=2014&WT.mc_id=2014_van_off
http://www.dairygoodness.ca/100-percent-canadian-milk/canadian-milk/healthy-cows

